
The Set Up and Growth of The Set Up and Growth of 
a National Registera National Register

1



An OBSERVATIONAL and PROSPECTIVE An OBSERVATIONAL and PROSPECTIVE 
STUDYSTUDY

SystematicSystematic collectioncollection
of standardized clinical dataof standardized clinical data

collected in a well defined geographical areacollected in a well defined geographical area

and from different sourcesand from different sources
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PurposesPurposes

Epidemiological studyEpidemiological study

Market surveyMarket survey

Research toolResearch tool

Quality controlQuality control
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StakeholdersStakeholders

ResearchersResearchers

Health AuthoritiesHealth Authorities

Implant ManufacturersImplant Manufacturers

Orthopaedic SurgeonsOrthopaedic Surgeons

Scrub NursesScrub Nurses

PatientsPatients
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The cornerstoneThe cornerstone

to get his compliance is critical 

workload of recording information
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Monthly newsletter to individual surgeons

Monthly reports to Departments

Regular presence in meetings sponsored by SPOT

Permanent and personal feed-back with Delegates

ComplianceCompliance
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PAR PAR 
((historyhistory))

•Failed attempt in the 90’s
•Leadership of SPOT since 2000

• Forums
• Domestic Meetings
• RPOT
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Landmarks
EFORT Lisbon 2005

• Decision has been taken
Domestic Meeting October 2005

• Leading group of senior surgeons
January 2008

• Permission granted by CNPD (Protection Data Authority)
May 2008

• New team appointed took hands on the job
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Landmarks
Domestic Meeting October 2008

• Public presentation
November 2008

• Begins test phase
April 2009 (the 28th)

• Official launch  ceremony
June the first, D day has come

• Begins active phase
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organizationorganization
Steering Committee:
•1 chairman (appointed by SPOT)
•1 vice-chairman (appointed by Health Secretary)
•6 orthopaedic surgeons (appointed by SPOT Affiliated Societies)
•3 representatives appointed by 3 Health Institutes: DGS;ACSS; 
Infarmed
•1 manufacturers representative (appointed by APORMED)
•1 scrub nurses representative (appointed by AEPOT)
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organizationorganization
Executive Committee:
•5 members: 

• Coordination and representation (President)
• Organization
• Statistics and information
• IT and Web page
• Logistics

2 secretaries
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PAR delegates:

-1 by Institution (public or private)

organizationorganization
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The FormsThe Forms

4 sets of data4 sets of data
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IDENTIFICATION of circumstances
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Characterization of DISEASE
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Details of SURGICAL PROCEDURE
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NOTES and implants identification
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Some early figures

79 Hospitals reporting (in 112)
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Some early figures

Primary HIPS     52% (revision burden Primary HIPS     52% (revision burden -->  12,7%)>  12,7%)

Primary KNEES  48%  (revision burden Primary KNEES  48%  (revision burden -->   6,3%)>   6,3%)

7.664 7.664 –– 1414thth AprilApril 4030 Hips  4030 Hips  -- 3442 Knees3442 Knees



cemented
19%

uncemented
59%

hybrid
6% resurf.

1%

hemiarthrop
.

15%

Uncemented: cemented   3:1  (even greater without hemiartrop.: 70%/22%) 20
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Technical Error

Asseptic Loosening

PE Wear

Dissociation (Head/Neck or Cup/PE)

Pain

Implant Fracture

Periprosthesic Fracture

Infection

Dislocation

Osteolysis
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Causes of Revision Ass Loos 30%
Disloc 10%
Infect 8%
(Ass Loos+PE W+Ostly= 60%)
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Cemented Cups
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Cemented Stems
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Corail (DEPUY) ABG II (STRYKER) Selfitt (LAFITT) Spotorno 
(ZIMMER)

Taperloc 
(BIOMET)
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Uncemented Stems

38 brands of STEMS 28



The usual businessThe usual business
Portuguese do it firstPortuguese do it first

Spanish came after and do it even greater and betterSpanish came after and do it even greater and better

CONCLUSIONCONCLUSION
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rpa@spot.pt rpa@spot.pt 
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